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LinkedIn is the world’s largest and most active
professional networking platform, with over
13 million companies vying for the attention
of more than half a billion users. As such, your
LinkedIn Company Page represents a huge
opportunity to establish your brand as an industry
thought leader and attract top talent.
Business owners should create a company page and think of it as a
hub page for your company and the key here is understanding how
we do business has changed. People often meet us online before
they meet us offline so that means how we show up online matters.
Having a company page is a great way to establish your brand,
share what you do and who you serve.

LinkedIn Company Pages
Add Credibility
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Expand your brand with a
Showcase Page
Showcase Pages are a great way to highlight the
different brands, business units or initiatives
within your organization (Restaurant,
Accommodation etc.). Create one when you
want to share specialized content with a
key target audience.
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The top-rated social network
for lead generation
With 562 million users, LinkedIn is all about
building networks and connections. It’s not only about
who you know, but about who your connections know.
That’s the real power of LinkedIn for business: the ability
to tap into existing connections and grow your brand
through word-of-mouth.
If your LinkedIn marketing strategy is limited to a
personal profile—especially one with an out-of-date,
bare-bones resume—it’s time to up your game. You need
a detailed Company Page if you want to grow your
audience and drive business results.
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Utilize the networks your
employees have already
started to build!
A LinkedIn company page will allow you to create
consistent messages about your brand. Yes, people
buy from people, but each member of your team
can put their unique spin on your posts when
they share them on their personal profiles.
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LinkedIn Company Pages used to be viewed primarily as HR
landing pages for brands. Though this is still one way to use
LinkedIn, the network is also becoming the perfect place to
drive business results, raise brand awareness, promote career
opportunities, and educate potential customers on your
products and services. Rich content and compelling status
updates can help to establish your brand as a leader in your
industry.
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Search Engine Optimization (SEO) benefits
When someone performs a search by company name, your
company page comes and shows anyone else that is employed by
your company. Google previews up to 156 characters of your page
text, so be sure that your description leads with powerful, keywordrich copy. On LinkedIn, members can search for companies by
keyword, so include words and phrases that describe your business,
expertise, and industry focus.
Build Your Company Brand and Employer Brand
A company page is a simple way to highlight who you are and what
you do to build your company brand. Attract and engage quality
candidates with targeted content and job recommendations.
Feature videos, employee testimonials, and more.
Conclusion
Creating a LinkedIn company page adds to your overall online
credibility as a brand combined with the SEO benefits of being
found in search. So why not create a company page and leverage
the description and images so visitors can learn as much as possible
about you online.

Resources:
https://www.business2community.com/linkedin/should-you-have-a-linkedin-company-page-02074880

https://blog.hootsuite.com/linkedin-for-business/
https://blog.hootsuite.com/linkedin-company-page-business-guide/

